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Unit Title: Inferential Reading and Persuasive Writing 

 

Unit Designers: Revision Team:  Audrey Harlow, Ryan Patrie, Sheri Morrow, Phyllis St. Pierre 

 

Level(s): Grade 2, Unit 3 

 

Time Span:  

 

Content Area: 

 

Career Prep                Health/PE            M&C Languages   Social Studies                  

English Language Arts            Mathematics           Science & Tech   Visual & Perf. Arts 

 

 

Summary of Unit:   

This unit is an interdisciplinary unit that combines ELA and Social Studies (Economics). 

 

Students will apply and build upon known comprehension strategies. Students will understand 

what inferences are and be able to use this skill to help them comprehend when reading.   In 

writing, students will be looking at media to determine persuasive messages.  Using this as a 

guide, students will create their own advertisement to persuade people to buy their product at the 

Marketplace. When students are conducting the Marketplace assessment, they will be using their 

speaking and listening skills to attract consumers.   
 

 

Content Standards/Performance Indicators: 

 

Common Core Reading Standards 

RL.2.2: Recount stories including fables and folktales from diverse cultures, and determine their 

central message, lesson, or moral. 

 

RI.2.8:  Describe how reasons support specific points the author makes in a text. 

RI.2.9:  Compare and contrasts the most important points presented by two texts on the same  

topic. 

 

RF.2.3: Know and apply grade-level phonics and word analysis skills in decoding words.  

b. Know spelling-sound correspondences for additional common vowel teams.  

d.   Decode words with common prefixes and suffixes. 

 

 

Common Core Writing Standards 

W.2.1:   Write opinion pieces in which they introduce the topic or book they are writing about, 

state an opinion, supply reasons that support the opinion, use linking words (e.g., because, and, 

also) to connect opinion and reasons, and provide a concluding statement or section.  
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Common Core Language Standards 

L.2.1:  Demonstrate command of the conventions of standard English grammar and usage when 

writing or speaking. 

f. Produce, expand, and rearrange complete simple and compound sentences (e.g., The boy 

watched the movie; The little boy watched the movie; The action movie was watched by 

the little boy).   

 

L.2.2:  Demonstrate command of the conventions of standard English capitalization, 

punctuation, and spelling when writing. 

 a.   Capitalize holidays, product names, and geographic names.    

 b.   Use commas in greetings and closing of letters. 

  

L.2.4:  Determine or clarify the meaning of unknown and multiple-meaning words and phrases 

based on grade 2 reading and content, choosing flexibly from an array of strategies. 

 a.  Use sentence-level context as a clue to the meaning of a word or phrase. 

 c.  Use a known root word as a clue to the meaning of an unknown word with the same  

      root (e.g., addition, additional). 

 

Common Core Speaking and Listening Standards 

SL.2.5:  Create audio recordings of stories or poems; add drawings or other visual displays to 

stories or recounts of experiences when appropriate to clarify ideas, thoughts, and feelings.  
 

 

Key Pre-Requisites: 
(Before beginning this unit, students should know/understand/be able to…) 

 Knowledge: 

 

Identify the value of a penny. 

Identify the value of a nickel. 

Identify the value of a dime. 

Identify the value of a quarter. 

Identify the value of a dollar. 

Know what an advertisement is. 

Know what a noun is. 

Know what a verb is. 

Know what an adjective is. 

 

 

Skills: 

 

 

Students are able to make change with pennies, nickels and dimes.  

Students can write simple sentences. 

Students can give an opinion. 

Know how to answer simple questions found in the text. 

Be able to visualize 
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Enduring Understandings: 

Schema + Text Clues = Inference 

When I persuade, my opinions should be supported with examples. 

The way I use my voice helps me to persuade people. 

 

 

 

Essential Questions that Guide and Focus This Unit: 

How can I persuade you? 

How does my schema help me understand? 

 

 

 

 

Key Knowledge and Skills students will acquire as a result of this unit: 

 

 Knowledge: 

 

Identify an advertisement. 

Identify the persuasive words in an advertisement. 

Identify their audience when writing. 

 

 

 

 Skills: 

 

Students will create a persuasive piece of writing. 

Students will infer to help understand the story. 

Students will speak effectively to a given audience. 

 

 

How will students provide evidence of their understandings? (Be specific) 

Formative 

Running Records 

Teacher Observations 

Persuasive Paragraphs 

Commercials (optional) 

Presentations of written advertisements and persuasive paragraphs 

 

Summative 

Marketplace! Performance-Based Assessment (Speaking/ Listening and Econ.) 

Students’ written advertisements (rubric attached) 

Different Types of Media Assessment (F1a, b) 

 

 

Teaching and Learning experiences used to help students understand:  
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Reading:  

 *Inferencing: 
 

 From Debbie Miller, Teaching with Meaning Chapter 8 

Teacher gives mini-lessons on inferring meaning in the text. Students look for inferences during 

independent reading. Possible options to share out at end of reading workshop. Each of the 

following focus points could make up about a week’s worth of mini-lessons. Each focus builds 

upon the previous one, be sure to remind students of this. 

 Readers determine meaning of unknown words by using their schema, rereading and 

picture/text clues. 

 Incorporate technology:  use the “cloze PowerPoint activity” to figure out the  

  meanings of unknown words using context clues 

 Readers make predictions about text and confirm or contradict their predictions as they read 

on. 

 Readers use their prior knowledge and textual clues to draw conclusions and form unique 

interpretations of text. 

 Readers know to infer when the answers to their questions are not explicitly stated in the text. 

 Readers create interpretations to enrich and deepen their experience in a text. 

 

 

Mentor Texts: Wednesday Surprise (Eve Bunting), Someday a Tree (Bunting) Where are you 

going Manyoni? (Catherine Stock) The Memory String (Bunting) Fireflies (Julie Brinkoe), 

Grandfather Twilight (Barbara Berger) Oliver Button is a sissy (Tomie dePaola) 

 

 From “Understanding Literary Themes” (see lessons at end of the unit) 

Teacher will use mentor texts to help students answer the question “What is theme in literature?”  

This will be connected to the idea that readers have to use their inferencing skills to determine 

the theme in stories.  These lessons incorporate the use of fables and folktales from diverse 

cultures (Common Core RL2.2). 

 

Guided Reading: 

 Add inferences as part of comprehension strategies.  This will be the focus strategy in guided 

reading for this unit. 

 Guided discussions look at deeper meaning of stories.  

 Guided discussions to determine themes of stories. 

 Talk about how story elements can change and confirm our inferences. 

 

Writing: 

 

 Whole group instruction on writing on a persuasive paragraph. Focus on the audience. 

Possibility to have students write two different persuasive paragraphs: one to the teacher and 

one to the class. 

 Times record advertisement  

 Students split into groups to make a product for the marketplace 

 List writing for materials to make products 

 Persuasive writing in the form of an advertisement.  
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 Persuasive ads will include a brief description of the product or service 

. 

       Traits to focus on: 

 

 Presentation:  Teacher will use existing advertisements and packaging as 

examples.  They will use these as models of how to present a visually appealing 

advertisement. 

 

 Voice:  Mini-lessons about matching voice to purpose or audience.  Possible 

mentor texts:  Up North at the Cabin,  I Wanna Iguana, Come On, Rain, 

Alexander and the Terrible, Horrible, No Good, Very Bad Day, Diary of a Worm, 

Edward and the Pirates,  The Wednesday Surprise, Amazing Grace.  Possible 

lesson:  use a simple object (apple) and ask students to persuade different 

people/animals to buy it (a carnivore, an herbivore, a witch, etc.). 

 

 Sentence Fluency:  Minilessons from “Six Traits Writing Warm-Ups” which is 

included at the end of the unit  Also, teachers will use students’ persuasive 

paragraphs as a tool for teaching/discussing sentence fluency. 

 

Listening/Speaking: 

 

 Students will participate in share and play persuasive games at Morning Meeting. 

 Students will share their persuasive paragraphs with the rest of the class. 

 Students will present their advertisements to the rest of the class. 

 Students will persuade consumers at the marketplace to buy their product. 

 
 

Word Study: 

Fountas & Pinell phonics lessons, according to the F & P scope and sequence, or teacher can 

choose based on student need. 

 

 

Provisions for Extending Learning: 

 

 Teachers will use dynamic grouping and focused conferences to meet every student at their 

reading/writing level.  Therefore, the learning is naturally extended. 

 

 

How will technology be used to increase student achievement? (Be specific) 

* Optional:  Watch and listen to television and radio advertisements for examples of persuasion. 

* Optional:  Record student-made television or radio commercials in addition to written 

advertisements. 

 

 

Instructional Resources: 

At the Market (big book) 

Wednesday Surprise (Eve Bunting) 

Various advertisements as mentor texts for writing 
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Up North at the Cabin  

I Wanna Iguana 

Come On, Rain 

Alexander and the Terrible, Horrible, No Good, Very Bad DayAttach a copy of the unit assessment 

tool, including criteria for evaluation of student performance/product. 
 

Understanding Literary Themes 

 

 


